
 
nterview with Peter Jordan
Peter Jordan is the founder and designer  
at Foundry. Since its inception in 2009 
Foundry has worked with a diverse range  
of  clients across a broad range of  industries. 
We caught up with Peter to find out more 
about how Foundry began, how the studio 
operates and what the future may hold.

What led you into design?
At school I’d always been fascinated  
with drawing and making things. This was 
originally through art classes and technical 
drawing boards but after seeing Deluxe 
Paint III on the Commodore Amiga I was 
fascinated and taught myself  how to use 
the software. This early interest in design 
eventually led onto a first degree in graphic 
design from Falmouth University - which I 
loved - and work placement and subsequent 
employment at SAS Design in London (now 
part of  Publicis). I returned to Cornwall  
after being offered the chance to work on 
National Maritime Museum and the Eden 
Project. After cutting my teeth at a couple  
of  local agencies I started Foundry.
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Can you tell us a bit about  
how Foundry started?
The studio was born from the idea 
that clients wanted direct contact with 
their designer and to build long lasting 
relationships with their design supplier.  
In previous agencies I’d seen first-hand  
the added value that having a ‘go to’ person 
for design meant to businesses where they 
needed creative design. Clients wanted  
a supplier who would take the time and care 
to really get under the skin of  the business  
– essentially becoming an integral part  
of  their inhouse team. 

Where did the name come from?
Cornwall used to be one of  the richest  
areas of  the country based on its wealth  
from Tin mining. Surrounding the mining 
were a network of  foundries where metal  
was smelted and transformed. When  
I started the business, the original studio  
was home-based and the address was 
Foundry Hill so it seemed appropriate.  
As time has passed – and the studio has 
changed address - we’ve dropped the Hill. 

What type of  jobs does Foundry  
work on?
Simply put – a very broad range. From small 
adverts to airline livery and everything in 
between. From the beginning I didn’t want  
to specialise believing instead it was better  
for our clients to be able to service all of  their 
needs to maintain consistency and quality 
across every item. Working in this way gives 
our clients a head start as the designer knows 
their business inside out.  We work with 
collaborators for specialist areas but the point 
of  contact remains the same – and that’s 
crucial for our client relations. We hope our 
work is known for its craft and quality rather 
than the medium by which it’s executed.
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How do you find work? 
Most of  our new business comes from 
recommendation from other clients.  
Being deliberately small and having long 
lasting relationships means we don’t take  
on many new clients a year. When we do  
it’s because we understand their business 
and feel there is something that we can add 
to it to improve it. I count myself  lucky that 
we never free pitch. Generally, we start on 
a small piece of  work with a client and this 
hopefully grows into other areas. Our clients 
are generally marketing departments but 
increasingly have become business owners 
and founders as the appreciation and 
awareness of  the importance of  design  
to a business has increased.

What does a typical day look like? 
I’m in the office by 8.30 each day. Generally, 
I work until 6 but occasionally work into  
the evenings or come back to work after  
my kids are asleep if  busy. I schedule work 
every Friday for the following week to keep 
the clients informed and maintain a decent  
work life balance. My day consists of   
a mixture of  work, meetings and  
Skype/calls for remote projects.  

What’s your studio setup?
Since starting the company we’ve had three 
different studios – a small home office, a 
garden shed office and now a purpose built 

studio. The current studio is a timber clad 
building based in a wooded valley with  
good views. It’s a really great place to work 
and I consider myself  very lucky. Inside it’s 
the usual setup of  Macbook Pro 16 with  
the LG 27inch display and assortment  
of  Adobe software.

What do you do outside of  work?
I try to get outside into beautiful Cornwall 
as much as possible. I’m a keen runner and 
regularly do trail runs around the coast. 
This year I’ve entered the black RAT ultra 
marathon. I have two young children who 
are a constant source of  inspiration – from 
the Egyptians to Harry Potter, they certainly 
keep me busy. My children are members  
of  the local surf  lifesaving club so we  
like getting out in the sea together. 

What piece of  work are you  
most proud of ?
There are so many but I guess the Skybus 
airline livery – it’s a designer’s dream job to 
design a plane!  The idea was to use  
the existing corporate identity colours in  
a new way across a distinctive illustration. 
The illustration is known as ‘bobbing islands’ 
and is based on the unique low lying island 
profiles of  the Isles of  Scilly. The client team 
loved the idea and ran with it – the process 
was pretty smooth from start to finish and 
remains very true to the initial concept 

work. It’s great to see the work fly over your 
head. Recently, I’m also very proud of  the 
Magellan rebrand – a step change for 
their company and the double entendre  
logo which combines a locator pin with  
a motorcycle helmet is a simple but clever 
resolution that neatly summises what  
their  business does. 

What’s challenging?
Balancing time and projects – although  
I tend to thrive off a bit of  pressure. Getting 
clients to take a leap of  faith into a new 
design look and feel can be hard but I’ve 
found once you start on some small pieces 
which are successful it generally becomes 
easier to work on larger pieces of  work. 

What does the future hold?
Design is a process of  continual learning.  
I try to read a lot on the subject and am very 
inquisitive and question. I don’t particularly 
want to grow the business in size and lose 
the personal touch – instead continuing to 
service the existing client relationships well 
and keep them fresh through new inputs  
and more collaboration. I feel privileged  
that clients trust me with their projects  
and have allowed Foundry to grow with  
their businesses.

  Find out more about Foundry Design  
at foundry-design.com
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